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Invitees were asked to complete a web-survey to
gather input on:

Their outlook for the future

Major opportunities for growth and impediments
Whether markets have improved since 2013

What market sector(s) should be grown or expanded

What they would change to improve Michigan’s forest
products industry
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e Top 5 Opportunities for Growth:

1. Favorable political climate

2. Improved relationship between industry &
government

3. Favorable wood growth to removals ratio
4. Availability of regional work forces

5. High quality hardwood and sugar maple
reseurce
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e Top 5 Impediments to Growth:

1. Availability of timber from Federal lands

Finding and retaining skilled workers
Pace of the US economic recovery

Pace of the US housing market recovery
Logging capacity
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What markets should be expanded:

Energy markets

Pulpwood markets

Value-added manufacturing
Incentives/premiums for certified wood products
Timber markets in the Southern LP

Markets for mill/manufacturing residues

-_ﬁ_ChemlcaIs and nanotechnology
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What would you change:

Increase federal timber harvests

Public perception of forestry/forest products
industry

Work force development
Increase value added manufacturing
Improve rail transportation for forest products

Demand for harvest N ES
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