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Tips for Developing Effective Media Coverage__________
Common Terms Defined:
Understanding the different tools available to communicate with media organizations helps to make the relationship more productive.
Media Advisory: This is a very short notice inviting the media to attend an upcoming event. The advisory lists only the very basics of the time, date and place and identifies what will be happening and who will be there.

Press Release: This is a longer document that announces news about your organization. 
Press Conference: This is an opportunity to make a major announcement or to allow many media organizations access to your organizations officials at the same time. A media advisory is often used to invite media to attend.
Public Service Announcement (PSA): PSAs are used as filler for media organizations when there is dead airtime, or in an area of the publication that cannot be filled with copy or paid advertisements. The old adage “You get what you pay for” applies to PSAs. Since there is no financial incentive to the media outlet to run your PSA, there is no guarantee that it will run in a timeslot or a space that meets your organization’s communication goals. 
Advertisement: You may opt to purchase paid space and time in media outlets to deliver your message. Most media outlets will help you develop commercials and display advertisements for an additional cost. Often, media organizations will leverage multiple media buys to maximize your message placement. 
Ten Tips for Effective Press Releases:  
1. Make sure the information is newsworthy. 
2. Focus on speaking to your audience and give them a reason to continue reading. 
3. Start with a brief description of the news, and then distinguish who announced it, and not the other way around. 
4. Ask yourself, "How are people going to relate to this and will they be able to connect?" 
5. Make sure the first 10 words of your release are effective, as they are the most important. 
6. Avoid excessive use of adjectives and fancy language. 
7. Deal with the facts. 
8. Provide as much contact information as possible: an individual to contact, address, phone, fax, email, and/or web site address. 
9. Make sure you wait until you have something with enough substance to issue a release. 
10. Make it as easy as possible for media representatives to do their jobs. 

See www.press-release-writing.com for more information.
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