Develop a Successful Campaign_____________________
A successful community awareness campaign starts with a well-designed marketing plan. Effective messaging considers the point of view of your target audience. Consider what behavior you wish to affect and how you will connect with your audience via a call to action.  
The most effective child maltreatment prevention awareness initiatives are targeted, local, and responsive to the cultural context of each unique community. Each community has different definitions of child abuse and neglect, different ways of approaching the issue, and different communication methods and responses to the issue.  
Understand your target audience:
Before you start planning a campaign, it is important to address the following questions: 
· Who is the best audience for messaging about child abuse prevention? Target audience examples include; parents, businesses, adolescents, medical professionals, school staff and government agencies. 
· What methods of communication will be most effective to impact your target audience and motivate to change their behavior? Examples include: social media, events, posters, public displays, print materials, radio public service announcements, newspaper and television. 
· Will your audience identify with a need to change a behavior or take action? 
· What objections might the target audience have? 
· What other organizations or groups in your community target similar audiences or have similar goals? How can your organization collaborate and partner with other groups? 
Plan your campaign:
1. Mobilize community support…

Join forces with local community groups that are concerned about the welfare of children. 
2. Determine your needs and locate funding…
Once your team has developed a community awareness campaign, determine your needs in the following areas: money, materials, people, time and leadership. Approach local groups such as Exchange, Rotary, Jaycees, Lions/Lioness, churches, businesses, private donors and others and ask them to support your campaign or donate services. 
3. Order additional Tax Campaign materials…
The Michigan Children’s Trust Fund (CTF) will have campaign materials available. An order form is included in the toolkit. Please fill out the form or contact CTF for more information. 
4. Implement a campaign with community media partners… 
The media can be an effective partner in disseminating messages to a target audience. The news media has specific criteria for judging what is worth covering. It is important to frame your information so the media is interested. The media usually likes stories with conflict, human interest or novelty. Questions to consider when approaching the media include: 
· What is your media hook? 
· What is important or unique about your campaign? 
· What will attract the media’s attention? 
· Have you considered sources of free publicity in your community? 
· When you contact newspapers, radio and television stations to ask them to feature stories about child abuse prevention, see if they will make a donation for ad space to help publicize your campaign. 
· Has the level of media attention to child abuse prevention increased since you began your efforts? 
5. Evaluate and continue your awareness efforts…
After the campaign has been carried out, evaluate your progress and seek feedback.  
